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Gen er a l  com m en t s 

 

This was the first  ser ies for an October exam inat ion of WEC03 Business 

Behaviour. All previous exam inat ions have been for the January series and 

the June series. 

 

The exam inat ion seeks to test  the students' abilit ies to select  and apply 

appropriate econom ic concepts, theories and techniques in a variety of 

contexts. As Unit  3 is a synopt ic unit ,  the exam inat ion m ay draw on 

m aterial from  Units 1 and 2. 

 

Students at tem pt  two out  of four essay t it les in Sect ion A. Each essay is 

m arked out  of a total of 20 m arks using a 5 level of response perform ance 

cr iter ia.  

 

Q1 and Q4 were the m ost  popular quest ions (com parat ive efficiencies of 

sm all and large firm s, and m onopsony business behaviour respect ively) .  

Students also choose one out  of two data response quest ions in Sect ion B. 

Each quest ion has four parts to it .  Part  (a)  is worth 4 m arks and parts (b)  to 

(d)  are each worth 12 m arks. For parts (b)  to (d)  it  is vital that  students 

m ake effect ive use of the inform at ion provided in order to access Levels 2 

and 3 for knowledge, applicat ion and analysis m arks. A further 4 m arks are 

available for evaluat ion.  

 

There was a fall in the proport ion of higher quality answers com pared to 

recent  exam inat ion series. 

 

The m ore successful students were able to:  

 

• Clearly ident ify what  they were being asked to do. For exam ple, in Q4 

evaluate the im pact  of governm ent  m easures to rest r ict  m onopsony 

power on the business behaviour of the m onopsony firm s them selves 

and not  on suppliers. 

• Draw and label appropriate diagram s accurately. For exam ple, 

diagram s to illust rate pr ice discr im inat ion for Q5(c) . 

• Select  and apply appropriate inform at ion from  the ext racts to 

enhance their answers in Sect ion B. 

 

Less successful students:  

 

• Cont inue to copy out  sect ions of the Ext racts in Sect ion B under the 

m isapprehension that  this will achieve applicat ion m arks. 

• Bullet  point  a large num ber of factors with lit t le or no developm ent . 

 

 

 



     Sp eci f i c com m en t s 

 

Sect ion  A 

 

Qu est ion  1  

 

Students who perform ed well were able to cr it ically evaluate the 

statem ent . A response which was clear ly focused on efficiency concepts 

and analysed whether or not  sm all firm s could conceivably be m ore 

efficient  than large firm s achieved Level 5 or high Level 4 standard.  

I t  is worth not ing that  sm all firm s are not  necessar ily operat ing in 

perfect ly com pet it ive m arkets and large firm s are not  necessarily 

m onopolies. Whilst  credit  was given to such answers, the quest ion was 

not  specifically addressing these m arket  m odels. 

 

Qu est ion  2  

 

Good answers were able to analyse the im pact  of a reduct ion in barr iers 

to ent ry on i n cu m b en t  firm s. Those students who explained that  the 

m arket  would becom e m ore contestable and proceeded to effect ively 

analyse and evaluate a range of three or m ore possible responses by 

such firm s achieved a Level 4 or Level 5 m ark.  

 

Students who perform ed less well did not  focus on incum bent  firm s and 

tended to consider how new ent rants were likely to behave. Such 

responses tended to score Level 2 or low Level 3 m arks at  best . 

 

Qu est ion  3  

 

This was the least  popular of the essay quest ions. Students who used 

relevant  econom ic theory to analyse the connect ion between dim inishing 

m arginal product iv ity and cost  curves achieved a Level 4 or Level 5 

m ark. I n som e cases diagram s were effect ively ut ilised, with correct  

labelling and relevant  applicat ion. The im portant  dist inct ion between the 

short  run and the long run was clear ly ident ified and evaluated. 

Those students who perform ed less well,  st ruggled to explain the key 

econom ic concepts and did not  display a clear understanding of the 

theory of the firm . 

 

Cent res need to ensure that  they cover all aspects of the specificat ion 

with their students. 

 

 

 

 

 

 



Qu est ion  4  

 

Monopsony power was clear ly understood by a significant  proport ion of 

students. Good responses focused on the cent ral st rand of the quest ion, 

nam ely how m onopsony behaviour m ay need to change. Providing three 

or m ore appropriate responses were analysed and evaluated, students 

scored a high Level 4 or Level 5 m ark. 

 

There was a significant  m inorit y of students who discussed the im pact  of 

governm ent  behaviour on suppliers with lit t le m ent ion of m onopsony 

firm s. Such responses were awarded low m arks at  either Level 1 or  

Level 2. 

 

Sect ion  B 

 

Qu est ion  5 ( b )  

 

Students who scored well on this quest ion were able to select  two or 

three relevant  points from  Ext ract  1 and explain how the use of        

non-price com pet it ion m ay benefit  consum ers. I t  was not  necessary to 

explain how this would benefit  f irm s unless there was a spill over benefit  

for consum ers, for exam ple higher profits leading to im proved qualit y. 

Evaluat ion m arks were obtained by com m ent ing on why non-price 

m ethods m ay not  benefit  consum ers giving supported reasons.  

 

Qu est ion  5 ( c)  

 

This quest ion focused on the condit ions necessary for pr ice 

discr im inat ion and whether or not  they applied in the m arket  for new 

cars in the European Union. 

 

Good responses effect ively applied the inform at ion in Ext ract  2 and 

evaluated on the basis that  the condit ions m ay not  necessar ily be m et . 

A significant  num ber of students st ruggled with this quest ion and 

displayed an elem entary understanding of the concept  at  best .  

 

As w i t h  o t h er  Sect ion  B 1 2  m ar k  q u est ion s, w eak er  an sw er s 

con sist ed  o f  cop ied  ou t  sect ion s o f  t h e in f o r m at ion  w i t h  l i t t l e  in  

t h e w ay  o f  ap p l i cat ion  an d  clear  u n d er st an d in g .  

 

Qu est ion  5 ( d )  

 

As in Q5(c)  it  was disappoint ing to note that  a num ber of students had a 

lim ited understanding of the concept  of pr ice discr im inat ion and the 

select ion of governm ent  m easures was often inappropriate, for exam ple 

subsidies and m inim um  pr ices. 

 

Cent res are advised to ensure that  the topic of pr ice discr im inat ion is 

clear ly understood by students. 

 

 



 

Qu est ion  ( 6 a)  

 

Good answers were able to clearly define labour product ivit y and ident ify 

two points in relat ion to the t rends in Figure 1 for applicat ion m arks. 

 

Weaker responses ignored the dates specified in the quest ion and 

selected random  values from  the graph as opposed to t rends. 

 

Qu est ion  ( 6 b )  

 

High qualit y answers displayed som e understanding of com pet it ive 

tendering and effect ively used the inform at ion in Ext ract  1 to consider 

the im pact  of governm ent  policies. 

 

Weaker responses did not  realise that  the Brazilian Governm ent  was the 

consum er and provided a generic answer to the quest ion. 

 

Qu est ion 6 ( c)  

 

Good responses selected appropriate inform at ion from  the ext racts in 

order to consider how Brazilian businesses m ay respond to the changes 

in Brazil's com pet it ive posit ion. Two or three developed points coupled 

with effect ive evaluat ion scored 10 or m ore m arks. 

 

Less successful answers discussed what  was happening to Brazil in term s 

of internat ional com pet it iveness and did not  focus on how businesses 

m ay respond. 

 

 

Pap er  su m m ar y  

 

The m ain im plicat ions for future teaching, learning and exam inat ion 

preparat ion are:  

 

• To ensure that  al l  parts of the specificat ion are taught  and internally 

assessed. For exam ple, knowledge of pr ice discr im inat ion, 

dim inishing m arginal product ivity and com pet it ive tendering was 

often weak. 

• To ensure that  students read the quest ions very carefully. Students 

should be discouraged from  t rying to reword a quest ion to fit  in with 

one which he or she m ay have previously revised. 

• To encourage students to m ake full use of previous exam inat ion 

papers, m ark schem es and pr incipal exam iner reports. 

 

 

 
 
 
 
 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
Pearson Educat ion Lim ited. Registered com pany number 872828  

with its registered office at  80 St rand, London, WC2R 0RL, United Kingdom  

 


